Introduction
Social responsibility (Corporate Social Responsibility -CSR) has been defined by the European Commission as a concept of voluntary inclusion of social goals and goals associated with the protection of environment in companies' normal business activities and relations with all interested partners 1 . According to the assumptions, a responsible entrepreneur treats clients, business partners and competition in an honest way, cares for health, safety, security and good disposition of employees, motivates employees offering them trainings and opportunities for development, acts like a "good citizen" in the local community and respects natural resources and the environment.
One of important elements of the functioning of a socially responsible company are actions taken for the benefit of employees and their families, as well as employees of all companies from the environment of business, with which the company maintains relations, including subcontractors.
For the purpose of popularizing issues associated with these actions and especially associated with work safety and the protection of employees' health, informational social campaigns have been conducted for 10 years. They are supposed to change the attitudes of employees and employers to pro-safety approach, by raising awareness and providing knowledge about risks in the workplace and the ways of reducing these risks. This was also the motivation behind the social campaign titled "Accident prevention" carried out in 2012 by the Central Institute for Labour Protection -National Research Institute (CIOP-PIB). In particular, it encouraged to support stakeholders (subcontractors, other companies from the closest environment and representatives of local communities) in the area of improving work conditions, among other, through directly communicating norms and values in this respect.
The goal of this article is to highlight the role of actions aimed at improving work hygiene and safety in companies' social responsibility policy, as well as to discuss examples of actions in the area of work safety taken for the benefit of the above groups of stakeholders by companies and institutions engaged in the implementation of objectives of the social campaign titled "Accident prevention". In the article various approaches to the implementation of detailed objectives of campaigns applied by Polish companies and organizations complying with the rules of social policy and social responsibility in business are discussed.
Health and safety at work in the concept of Corporate Social Responsibility
As the ISO 26000 2 , norm, which is currently being introduced, defines, social responsibility is the responsibility of an organization for the impact of its decisions and actions on the society and the environment through clear and ethical behaviours, which:
• contribute to sustainable development, including health and welfare of the society,
• take into consideration the expectations of people or groups, which are interested in the decisions or actions of an organization,
• comply with legal regulations and are coherent with international norms of behaviour,
• are implemented in the whole organization and used in its activities within the sphere of its influence.
Such a comprehensive approach to the social responsibility of business has taken shape over the last three decades. Work on regulations for commercial activity in form of documents, codes and descriptions of practices started already in the 1970's. First documents were created as guidelines for the ever more broadly developing multinational companies (eg. the guidelines of OECD for multinational companies from 1976.
3 ). They defined not only homogenized rules of functioning referring to, for example, technical issues, providing information or competition, but already then one of the codified chapters was "Relations between employees and employers". Further documents, which now constitute a historical basis for understanding of social responsibility often referred to the issues of these relations within a company.
This, up till now, is often regarded as the basis for achieving success on the market.
In 1977 the Trilateral Declaration of Rules Concerning International Companies and Social Policy defi-
ning the guidelines for international companies in the area of employment, observing employees' rights and working conditions was introduced. In the 1970's the Conventions of the International Labour Organization with regard to employees' rights were introduced. At the same time also representatives of business tried to work out the rules of social responsibility in the activities of companies (eg. global Sullivan principles -adopted in 1977). What was noticed then was that actions beneficial for health and safety at work, as well as public security contribute to the growth of feeling of social responsibility both in case of those who are responsible for it and in case of the recipients. It was concluded that care for security and health, as well as treating employees as a separate and important group of stakeholders, can and should be used more often for the promotion of companies and its products.
At the end of the last century (1997), in order to independently verify the requirements of social responsibility, which companies should satisfy, SA8000 regulation was formulated. The regulation defines standards at the workplace. It requires satisfying a few conditions, including basic recommendations concerning the safety of the work environment. In form and composition it is close to ISO norms concerning the systems of quality and environment management, as well as the Polish norm PN-N-18001 defining the requirements for the systems of work hygiene and security management. It allows joint management of these systems within the framework of an integrated quality, environment, work hygiene and safety management system.
One of the ways of including aspects of health and safety to socially responsible actions in a company is the implementation of the SA8000 4 norm. This creates the opportunity to obtain a certificate in this respect (which is often significant for a company's image), which undoubtedly is a motivation to implement the rules of social responsibility of business also in the area of work hygiene and safety.
Currently, also the ISO 26000 norm is being introduced. This norm pays particular attention to the necessity of conducting the assessment of professional risk, as well as to other issues in the sub-area Safety and health at work and among others to:
• establishing a system of protection of health and safety of work based on the participation of employees,
• analyzing accidents at work and occupational diseases, as well as problems reported by employees,
• eliminating risks, the development and application of safe work practices,
• guaranteeing the participation of employees in health and safety management.
Among others, the above-mentioned elements are implemented within the framework of a system of work hygiene and safety management. For this reason, socially responsible actions can be associated with components of this system. It is necessary to point out here that for companies which have implemented health and safety management systems, according to the PN-N-18001 norm, the implementation of the rules of social responsibility of business complying with ISO 26000 isn't a problem at all. Managing occupational risk constitutes the foundation of every work safety and hygiene management system based on the cooperation of employees. What shows the importance of looking after the employees are the results of a survey on Poles' associations with socially responsible business, which was conducted two years ago 5 . The survey shows that Poles associated CSR with:
• care for health and disposition of employees 46%
• respecting human rights 37%
• supporting the development of local community 32%
• applying the rules of ethics in business 22%
• care for the natural environment 19%
What's interesting the subject of these deliberations -health and disposition of employees -is treated differently by men (who associate it in 64% of cases with social responsibility) and women (who associate it with social responsibility in 38% of cases), which confirms the common conviction that men pay more attention to particulars and that women have a more comprehensive view of the reality.
European Agency for Health and Safety at Work with headquarters in Bilbao stresses that care for health and disposition of employees constitutes one of integral elements of companies' social responsibility and employees belong to key stakeholders of every organization. It encourages companies, which want to implement the assumptions of social responsibility of business with regard to employees, to take the following measures:
• improving work conditions (including safety and hygiene at work) and raising the level of work satisfaction,
• maintaining a balance in the area of work/private life,
• providing all employees with equal chances,
• providing opportunities for professional development and offering trainings,
• securing efficient communication with employees and including them in the company's decision--making process,
• responsible and fair remuneration or providing financial aid for employees.
The issues of the employees' security are regarded as an important element of the system, because safety and health of employees is one of the aspects used to measure the general progress of companies.
Arguing that socially responsible actions (or the security of employees associated with it) can be postponed in the times of crisis, is substantially incorrect. Its just the opposite. Not only for reasons associated with the well-being of people, but also because there is the necessity to maintain the image of the company, which directly corresponds to its economic condition. After all, social responsibility of business doesn't have to constitute a cost factor in a company. Becoming a strategy of running business, it should also be an effective mechanism stimulating innovation and building competitive advantage. It is then that social responsibility is even more important, as it allows on the one hand to attach employees (its not necessary to invest in them) and on the other hand it boosts the credibility of the employer, which makes it possible to recruit better candidates for work.
Also according to employers crisis situation is a time when managers should more often and more regularly provide employees with information that can lower their level of stress, build up their morale and positive determination of the team.
Despite growing awareness of the importance of problems associated with improving working conditions, only 1% of labour costs is invested in actions associated with the improvement of work conditions (1.1% in big companies and only 0.6% in medium companies) 6 . Prawdopodobnie jest to jedna z przyczyn ciągle dużej liczby wypadków w Polsce.
Probably, this is one of the reasons for the still high number of accidents in Poland.
As statistics show, one of the main causes of these accidents are improper behaviours of employees (especially young and unexperienced employees). That's why all actions aimed at raising their awareness are purposeful and even necessary. It is possible to change the attitudes of employees and employers to pro-security by raising awareness and providing knowledge about risks at the workplace, organizing, for example, information campaigns. Social campaigns serve the purpose of spreading this knowledge. These campaigns are supposed to change the attitudes of employers and employees to pro-security approach by raising their awareness and providing knowledge about risks at the workplace. Campaigns on this subject have been carried out by the Institute for 10 years.
Social campaigns concerning safety at work
Social campaign is a series of planned communicative actions aimed at achieving a particular goal, devoted to important social problems 7 . They have varied coverage and their efficiency to a large extent depends on the financial assets of organizers 8 . Most often, social campaigns concern the issues of health Own social campaigns concerning safety at work organized by CIOP-PIB cover informational and educational activities aimed at reducing the number of accidents at work. Their long-term goal is to change the behaviours of employees in this respect and encouraging employees to take systemic actions aimed at improving working conditions.
High level of awareness in the area of safety at work 10 can be described as a state in which a person (employer or employee) analyzes and understands the risk associated with work and modifies occupational activities so that they are carried out in a safe way, taking into consideration changing work conditions. Moreover, almost 50% of the surveyed employees admitted that convenience and pace of work are more important than safety at work. Almost 35% of employees of small companies admitted that they don't always use means of individual protection when carrying out tasks which require it. The reason for such behaviour is the employees' conviction that they can do their work safely without means of protection, that they can carry out tasks faster, as the means of protection are not comfortable. Almost 70% of them expressed the opinion that accidents at work are the effect of unlucky coincidence.
Taking the above research results, the needs of companies and data from the Central Statistical Office concerning accidents at work, 12 into consideration, in 2012 a social campaign titled "Accident prevention" was prepared and carried out. Due to the subject of the campaign, it was carried out under the patronage of the Ministry of Labour and Social Policy and the honorary patronage of the president of State Mining Authority.
The goal of the campaign was to raise the awareness of employees and employers in the area of counteracting accidents and raising the level of knowledge about the methods of accident prevention.
Detailed scope of the "Accident prevention" campaign
Accident prevention can be understood as systematic actions taken for the purpose of improving work safety in companies, covering, among others, properly prepared assessment of professional risk and disseminating its results among employees, organizational actions serving the purpose of limiting risks, eg, temporal limitations on work in zones of exposure to noise or securing and proper choice of means of individual protection. In course of the campaign such approach to accident prevention was propagated. What can supplement preventive actions is the popularization of rules of safety at work understood as actions aimed at forming culture of work safety in a company. It is only the combination of prevention and popularization that makes it possible to build a healthy and safe workplace.
The need to take broad preventive actions in the area of work safety and hygiene is highlighted by, among others, the convention number 187 of the International Labour Organization concerning the structures promoting safety and hygiene at work 13 
Forms of involvement in social campaign concerning work safety in the context of social responsibility of business
According to the earlier presented definition of a social campaign, representatives of many environments and institutions, including specialists dealing with a particular problem should get involved in conducting such a campaign. Thus, institutions which deal with the issues of work safety daily and representatives of companies joined the campaign. In 10 months (from February to November 2012) 41 official partners and 51 other companies and organizations from the whole country participated in the actions of the campaign. Partners submitted written applications for participation in the campaign, declared that they would strive to achieve the goals of the campaign, presented their planned ventures and defined their scope. Moreover, they focused on chosen particular goals of the campaign, which were defined by the organizer of the campaign in order to give direction to partners and limit the scope of their actions to the most important ones -from the point of view of the organizer of the campaign.
The following 6 particular goals of the campaign were defined:
• counteracting accidents among subcontractors and clients
• promoting good practice in health and safety in the area of cooperation with subcontractors
• raising the level of knowledge about preventing accidents, especially in segments of the economy prone to accidents
• raising the level of awareness of young employees in the area of counteracting accidents
• propagating rules for safe work at heights
• propagating methods for changing the awareness and behaviour of employees and employers. Partners adopted extremely varied policies to achieve these targets. They acted individually or in groups, independently or in cooperation with the organizer of the campaign, for the benefit of internal or external stakeholders. For some partners of the campaign the taken actions were a conscious element of socially responsible policies in particular companies. Being among partners was regarded as a part of image, as legitimization. In this case social aims defined by the campaign were in line with particular goals of a socially responsible company. A different way of participation were group actions taken by task teams consisting of companies, institutions and organizations functioning on a single area or in a similar thematic area. In this case aims defined by a campaign were in line with the needs of a particular environment. In all cases conducted actions went beyond individual actions for the benefit of the local environment or participation in a charity event and that's why they can be treated as examples of social responsibility of their organizers 17 .
Goals of the campaign and the implementation of corporate social responsibility policy
One of partners of the campaign, the operator of gas distribution network , GAZ-SYSTEM S.A. is actively involved in initiatives in the area of corporate social responsibility and the actions carried out by the company concern four areas -market, workplace, local communities and natural environment. Applying socially responsible policies the company signed "Declaration on sustainable development of the energy sector in Poland. The document points to not just energy security, but also to other elements which are important for the company. Implementing the point of declaration on "treating clients, suppliers and subcontractors as partners" and at the same time the first goal of the social campaign, that is, counteracting accidents among subcontractors and clients, the company held together with CIOP-PIB a series of meetings with representatives of subcontractors.
The company's experiences show that the increasingly popular form of organization of companies' work, namely, outsourcing some tasks to external companies, increased the coverage of needs and care
for securing safety at work to representatives of external companies.
Meetings under the common title "Safety and hygiene of work and managing environment in cooperation with subcontractors carrying out dangerous work involving gas" were held in the branches of the The effect of the establishment of the "Partnership" was a series of ventures aimed at achieving four specific goals of the campaign, that is:
• raising the level of knowledge from the area of counteracting accidents, especially in branches of the economy prone to accidents
• raising the awareness of young employees in the area of counteracting accidents
• propagating safety rules for work at heights
• propagating methods for change of awareness and behaviour of employees and employers.
Social responsibility covers both the needs of employees within a company and the community outside. Over 6 months representatives of the closest business environment of the organizers, namely employers and employees from Ostrołęka and the area of Ostrołęka participated in free conferences, seminars, trainings and workshops organized by the "Partnership".
The subjects discussed during these meetings were an answer to the most important economic and social problems of local companies, mainly construction companies. Some of the discussed issues were: safety rules for work on construction sites, at heights and in trenches, as well as legal aspects of labour protection. There were also trainings in using means of protection against falling from heights and in rendering first aid in companies.
The actions of "Partnership" even though carried out in course of the "Accident prevention" campaign, partially exceeded the framework defined by specific goals. An additional point in the program was a series of meetings of health and safety inspectors from Ostrołęka's power plant with children from primary schools. The subject of the meetings covered the rules of safe behaviour both in and outside school.
Particular attention was paid to the issue of safe behaviour near construction sites, as well as energy infrastructure. Children actively participated in the meetings and were eager to take part in quizzes and contests with prizes.
As opposed to the previous example, in this case for the group of partners the aims of the campaign "Accident prevention" determined the direction of long-term social actions and legitimized their activities. 
Conclusion
According to the assumptions, the concept of corporate social responsibility should be a part of long--term strategy of a company in which striving to achieve high profits can be reconciled with the ethics of business activity and high standards of safety . The examples discussed in the article show that many Polish companies willfully include social tasks in their normal business activities and these companies are open to cooperation with all interested partners. Sometimes, to achieve such involvement it is necessary to have a so-called catalyst, that is, a company or an institution, which calls up a socially important subject and suggests actions that should be taken.
In case of the subject of labour safety, in 2012 it was the Central Institute for Labour Protection that served this role. By announcing the social campaign titled "Accident prevention" the Institute encouraged many companies to include targets significant for the society in their strategies.
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